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Acquisition
pre-made reports that provide insights into how users find

your website or app and which marketing sources bringin

the most trafficand conversions
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Metrics & Dimensions

M etn CSare quantitative measurements (Numbers)

Dl IMENSIONS areattributes of your data (String and alphabet)

DIMENSION METRIC METRIC

City Sessions Pages/Session
San Francisco 5,000 3.74

Berlin 4,000 4.55
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Dimensions

Dimensions are attributes of your data and describe sth

- Page URL

Traffic Source (Organic, Direct ...)
ltem Category (Laptop, Camera ...)
- User Country

- Device (mobile, desktop,tablet)
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Metrics

Metrics are quantitative measurements (Numbers)

- Total Order

- Event Count (number of logins)
- Purchase

- Active Users
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— Source
— Medium
— Channel

— Campaigns
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User

GA4 Active Users refers to the number of unique
individuals who engage with your website, app, or
digital platform within a specified time frame.




User Metricin GA4

e Totaluser
* Activeuser (orjust User)
* New User

* Returning User

IIIIIIIIIIIIIIIIIIIIIII




Total User

Total users represents the total number of people who visited your

site or app during a specified date range.
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Active User

Finally, active users data (or just “Users” in GA4) represents the
number of people who engaged with your site during a specified

date range. This number includes new users.
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New User

The number of people who have never visited your site or app before
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Returning User

Returning users data represents the number of users who have

visited your site at least once in the past
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Session

When a user views a page on your website and there’s no activity for 30
minutes, then it’s counted as one session. Even if the page is open in the

background, it will be the same session.
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Engaged session

An engaged session is a session that lasts longer than 10
seconds, has a key events, or has at least 2 pageviews.
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What is the difference between

user and session?
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Event

An event allows you to measure a specific interaction or occurrence on your website
or app. For example, you can use an event to measure when someone loads a page,

clicks a link, or completes a purchase, or to measure system behavior.
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Keyevent

A key event is an event that measures an action that's
particularly important to the success of your business
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What Are GA4
Scopes of Traffic?
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There are three types of
GAA4 scopes of traffic:

- User-scope
- Session-scope
- Event-scope
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User-Scoped Dimensions

- User-scoped traffic dimensions in GA4 come with the prefix ‘First user’
and show you where the users came from the first time.
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Where can we see this report??

— These ‘First user’ dimensions are available in
the Reports — Acquisition — User acquisition reports
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Example

[ First user prim...Channel Group) v} + + New

Event count
All events -

Key events
All events ~

99,928 3,031,099 5,538.00

100% of total 100% of total 100% of total

[ 1 Organic Search 67,969 1,809,857 1,544.00
2 Direct 19,626 635,056 222000
3 Unassigned 7723 393,651 1,052.00
4 Referral 2,509 98,966 385.00
5 Paid Other 1,214 66,212 298.00
6 Organic Social 618 23,161 38.00
7 Paid Search 254 3,054 0.00
8 Organic Video 15 367 0.00
9 Email 0 a1 0.00
10 SMSs 0 694 1.00

This tells us that users who visited the website for the first time from
Organic search triggered 1,809,857 events and 1,544 key events.



Session-Scoped Dimensions

Show you where both new and returning users are coming from when they start new
sessions.

Session-scoped traffic sources are prefixed with ‘Session’ and found
under Reports — Acquisition — Traffic Acquisition report.
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Event-Scoped Dimensions

Help you attribute credit for a key event that a user triggered
Prefix: - (Source)
Report: Attribution Path and Attribution Model

Attribution: Last Click or DDA ( Organic & paid)
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User Acquisition Report

The User Acquisition Report is a GA4 report that helps you
understand how new users discover your website or app for

the first time.
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don't do this

G Free form 1 b +

The First User Default Channel Group' dimension has e e sees fmedu

a 'user' scope. The "source/medium' dimension has Totals

the 'event' scope. : etoral
2
3
4
5
6 Direct
7 Direct pam.com / referral
8  Organic Social instagram.com / referral
g Referral l.wl.co / referral
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- Combining these two dimensions with different scopes creates a
mismatch in the detail level they represent, resulting in inaccurate data.
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Are we now seeing accurate data in our report?

o Free form 1 - +

First user default channel group First user source / medium + Sessions

Taotals 4,929
1 Paid Search google / cpe 1,923
2 Organic Social Linstagram.com / referral 1,523
3 Organic Search google / organic 733
4 Direct (direct) / (none) 666
5 Organic Social facebook.com / referral 73
5] Organic Social instagram.com / referral 24
7 Referral Lwl.co / referral 8
8 Referral tagassistant.google.com / referral 6
= Organic Search baidu / organic 5
10 Organic Search bing / organic 5

+ The answer is no , Why??



- The other issue with this report is that you can't query the "First User
Default Channel Group dimension or the "First user source/medium"
dimension with the "sessions" metric:

- This is because these dimensions and metrics belong to different scopes.

- 'First User Default Channel Group' and 'First User Source/Medium' are
user-scoped dimensions. 'Sessions' is a session-scoped metric.
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Traffic Acquisition Report

The Traffic acquisitionreportis a pre-made detail report that's designed to help you understand
where your website and app visitors are coming from. It specifically shows where new and

returning users come from. It differs from the User acquisition report, which shows where new
users come from.
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Let me explain the difference
between these two reports

Imagine that we have a visitor who first landed on our website from Google
Search, subscribed to a newsletter, and then came back the next day from an
email campaign.

15t session 279 session

google / organic email / newsletter
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* The useracquisitionreport will attribute both sessions
to google/organic(because that’s the first source/medium
the user came from).

e traffic acquisitionwill attribute 1st session to goog/e,/organic, and the
2nd session will be attributed to emaril/newsletter

(because the Traffic acquisition report cares about the traffic sources of
each session individually).
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15t session 2" session

google / organic w email / newsletter

First user source / medium google / organic: 2 sessions

Session source / medium google / organic: 1 session
email / newsletter: 1 session
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Another example

After 1day After 3 days After 2 days

Direct — —) Paid Search | W—)

Conversion

First user default channel grouping: Direct
: 4 sessions and 1 conversion
Session default channel grouping:

Organic Search: 2 sessions 1 conversion
: 1 session
Paid Search: 1 session
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Explore Report

- Let’s see how it can throw you off if you use the Default channel
group dimension with Total users and Sessions in explorations.
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|E) Variables X £83 Settings x @) Freeformn - +

Default channel grou +Total users Sessions
EXPLORATION NAME: TECHNIQUE group
Default Channel (Event Sco...
Free-form Totals 7212 70,870
100% of total 100% of total
Custem VISUALISATION
24 Jul - 20 Aug 2023 - 1 Direct 28,807 32,694
| ﬁ ‘ GE L1 2 Unassigned 19,469 390
SEGMENTS + _ -
3 Cross-network 19,154 19,627
DIMENSIONS g= 4 Organic Search 14,938 14,841
i Default channel group &) 5  Paid Search 4,008 2,524
SEGMENT COMPARISONS — _—
6 Organic Social 1,020 969
METRICS + -+ Drop or select segment - —_
7 Email 951 688
it Total users - —_
ROWS 8  Referral 939 913
ii Sesslons i Default channel group 9  Organic Shopping 222 231
S =

- The data being shown here is for the users and sessions that result in a conversion event. But on the face,
you could easily get confused and think of these as visits, which is not the case.

- The table is also missing the data for users and sessions where no conversions were triggered.
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@ Tosum it up, the first user traffic source dimension only tells us when
someone visits the site for the first time (not other instances), multiple
sessions with multiple sources are only attributed to the last non-direct
source, and event-scoped traffic data only includes conversion events.
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Attribution

Attributionis the act of assigning credit for important

user actions to different ads, clicks, and factors along the
user's path to completing the action.
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Attribution Path

First touch Middle touches Last tonch

| : \
Dispiay ) (SocialNetwork > (Paig Searcn ) [Display Otgamsearch>[-l}vec_t]
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Attribution Models

Data-driven Attribution (DDA)
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Last Click model



® The last non-direct attribution model in
GAA4 is Paid and organic last click.

@ This model gives 100% key event credit to the last touchpoint
on a conversion path, excluding direct visits unless the path
consists entirely of direct visits.
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